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Dear Readers,
Dear Friends of Bertelsmann,

The first half of 2018 went well for Bertelsmann. We generated our highest first-half revenues in 11 years, further 

improved our organic growth and again realized Group profit of over half-a-billion euros, as documented in this report. 

These pleasing developments were driven by the growth businesses we have built and expanded in recent years. 

Together, they achieved an organic revenue increase of 9.2 percent, to €2.9 billion. The Group’s organic growth 

improved to 2.4 percent. Revenues rose by 1.3 percent to €8.2 billion despite significant negative exchange rate 

effects,	particularly	from	the	US	dollar.	

Operating	EBITDA	was	€1.07	billion,	which	–	before	exchange	rate	effects	–	puts	it	on	par	with	the	previous	year’s	high	

level. RTL Group, BMG, Arvato and the Bertelsmann Education Group all recorded growth.

At €501 million, Group profit once again surpassed the half-billion-euro mark, despite negative exchange rate effects 

and lower positive special items.

Our positive business performance confirms the success of our growth strategy. In these past months, we have made 

further progress on all four strategic priorities:

Strengthening the core: RTL Group largely maintained its position in TV advertising revenues in its core markets of 

Germany, France and the Netherlands, even though this year’s World Cup matches were broadcast by competitors. 

Penguin	Random	House	placed	178	 titles	on	 the	“New	York	Times”	bestseller	 lists,	25	of	 them	at	number	one.	

Gruner + Jahr	continued	its	strategy	of	building	media	products	around	well-known	personalities	with	the	launches	

of	the	new	magazines	“JWD”	and	“Dr.	v.	Hirschhausen’s	Stern	Gesund	Leben.”	Arvato	renewed	master	agreements	

with key customers and successfully launched various IT services on the market. The Bertelsmann Printing Group 

extended several print contracts, including for “Spiegel” magazine.
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Thomas Rabe

Digital transformation: RTL Group increased its digital revenues in the first half of the year by 9 percent to 

€424 million.	Penguin	Random	House	expanded	 its	 e-book	offerings	 and	generated	growing	 revenues	with	 audio	

downloads.	Gruner + Jahr’s	digital	revenues	increased	once	again,	and	now	contribute	26	percent	to	total	revenue	in	

its core markets of Germany and France. The company also further expanded the AppLike app-discovery platform. In 

all, Bertelsmann’s companies now reach more than 2.6 billion followers with their social media activities. 

Expansion of growth platforms: RTL Group’s production arm, Fremantle Media, benefited from the successful return 

of the “American Idol” format. Production also began on new series such as “The New Pope.” BMG acquired, among 

other things, the Australian production music company Big Bang & Fuzz, and signed an exclusive worldwide publishing 

agreement with former Beatles drummer Ringo Starr. Arvato continued the organic expansion of its logistics and 

financial	services	activities.	Our	education	activities	also	saw	positive	developments.	The	Bertelsmann Education Group	

acquired	a	majority	stake	in	the	US	university	services	provider	HotChalk.	Our	e-learning	subsidiary,	Relias,	expanded	its	

customer	base	to	more	than	6,750	institutions,	and	the	online	learning	platform	Udacity	introduced	new	Nanodegrees	

for subjects including artificial intelligence and blockchain technology. 

Expansion in growth regions: Through the funds grouped in our Bertelsmann Investments division, we own 

stakes in approximately 175 innovative companies around the world, roughly half of them in China. In the first half 

of the year, our four funds made a total of 31 new and follow-up investments, and completed three successful exits. 

In Brazil, we acquired a majority stake in Affero Lab, one of the country’s largest providers of corporate training. 

Penguin Random House	expanded	its	local-language	offering	in	India	by	acquiring	Hind	Pocket	Books.	

These achievements in the first half of 2018 will help make Bertelsmann stronger, more digital, more international and 

more diversified. 

We are confident of achieving our expectations for the full year: higher revenues, continued high profitability and 

Group profit of more than €1 billion. In 2018, we will again invest several billion euros in our businesses, especially in 

creative content. By doing so, we create the necessary conditions for continuing on our successful path.

I	am	delighted	by	your	continued	 interest	 in	our	company	–	and	would	 like	 to	 thank	all	of	my	colleagues	 for	 their	

commitment, entrepreneurship and creativity in these past months.


